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	– Living in the Wider World – How can the media influence people?
– Media literacy and digital resilience; influences and decision-making; online safety

	What do I already know?
	What should I be able to do at the end of the topic?

	· I can name a variety of ways to communicate online
· I can name a variety of social networking sights
· I know to be careful when putting personal information online
· I understand when not to share personal photos online
· I understand that people I meet online might not be who they claim to be
· We have a responsibility to keep ourselves and others safe and healthy. Rules and laws are agreed responsibilities that we have in society to keep ourselves and others safe.
· Social Media can be a great tool for communication, but we need to be wary that we shouldn’t believe everything that we read online. 
· We should understand the ideas of fact, fiction, opinion and bias.
	

	· 
	· How the media, including online experiences, can affect people’s wellbeing – my thoughts, feelings and actions
· That not everything should be shared online or social media and that there are rules about this, including the distribution of images
· That mixed messages in the media exist (including about health, the news and different groups of people) and that these can influence opinions and decision
· How text and images can be manipulated or invented; strategies to recognise this
· To evaluate how reliable different types of online content and media are, e.g. videos, blogs, news, reviews, adverts
· To recognise unsafe or suspicious content online and what to do about it
· How information is ranked, selected, targeted to meet the interests of individuals and groups, and can be used to influence them
· How to make decisions about the content I view online or in the media and know if it is appropriate for my age range
· How to respond to and if necessary, report information viewed online which is upsetting, frightening or untrue
· To recognise the risks involved in gambling related activities, what might influence somebody to gamble and the impact it might have
· To discuss and debate what influences people’s decisions, taking into consideration different viewpoints
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	Key Vocabulary
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Two Sides to Every Story

-A fact is something that can be proven to be true (or
false), e.g. ‘London is the capital city of the UK.’ An
opinion is what somebody thinks about something, e.g.
‘London is the best city in the UK.’

It is important that we learn the difference between
fact and opinion in what we read.
-Sometimes, the way that stories are presented can
show bias (they favour one ided over others). -For
example, a news story written about Liverpool being
the best football team in the world, written by a
Liverpool fan, may show bias!

-We should always try to consider that there are two
sides to every story. We should consider both sides of a
story to ensure that we have a balanced viewpoint.
An unbiased report tries to consider different viewpoints.
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Think Before You Click SN
-Remember that information can spread )
rapidly on the internet. h /
-Even posts, messages or photographs that have been
sent privately can be captured and spread by others
around the internet. Here, the whole world may see it.
It can be extremely difficult to remove something once it
has been posted. Things that you post now could even
resurface many years later — something that may seem
funny at the time may not do so later on,
-We should always think about our own safety and
should never post anything that may hurt or embarrass
someone else.

Traffic Lights
When online, we should use the
traffic lights system to maintain
safety - 'STOP', THINK;, ‘GO’
STOP: when faced with &
situattion where we are being asked for
personal information
THINK: s it ok to share this information?
What informattion is being asked? Who is
asking for it? Have | checked with an
adult?
GO: | have checked with an adutt, | know
what information is safe to share
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Social Media o o
-Social Media is the name given to 0
and create digital content.
-Social media can be a fantastic @ . @

tool for innovation, creativity and

websites and apps that allow users
to communicate with one another

staying in touch with distant friends. However, we also
need to be careful when using social media. What we read
on social media can mislead people. Profiles might not
represent who or what a person really is.
We should stop, think & ask permission before forwarding
photos, videos, messages and posts to others.
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Star Qualities

~The things that we see in the media are not always true to life!

Often, images of the people that we see on social media, adverts, magazines etc. have been

edited and photoshopped in different ways. We should focus less on people’s physical qualities

and more on their star personal qualities, such as:

Generous — giving time, energy and resource to help others;

Considerate — taking the time to plan ahead and to consider the needs and interests of others;

Kind — making others feel good through our words and our actions;

ent — leaming lots about topics to understand them better and to make well-informed choices;
iscriminate — treating other people well, regardless of their age, race, gender, interests, needs or any other
differences.

Perseverance/ Resilience — giving things a try, and carrying on going when things get tough.
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